


Position and brand

Educate target audiences

Increase audience reach and awareness

Inspire pride in Downtown Boca

Increase and maintain “top of the mind” awareness and echo
* Generate additional consumer traffic, business interest, and media coverage
* Demonstrate vibrancy and relevance

e Support City’s economic development initiatives



KAYE COMMUNICATIONS, INC. ROLE
* BRANDING & AD COUNSEL
* SPECIAL EVENTS COUNSEL
* COMMUNITY RELATIONS
* MEDIA RELATIONS

FOCUSED EFFORTS:
* CONSISTENCY OF BRAND

* ASSETS

* RELEVANCY

* “IN AND BEYOND” BOCA

* POWER OF PARTNERSHIPS



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE: VIA PHOTO SHOOT

IT'S FINSTOWN:
South Florida's Biggest Away Game Party
Photo Session [Super Sundays In Downtown Bocal

IT'S VARIETY: Cosmopolitan Vibrancy...
With Small Town Charm

IT'S ALFRESCO WITH FRIENDS AND FAMILY:
Villagio Italian Eatery



IT'S GREEN: Sanborn Square Park

IT'S FASHION: Vickie Sobel Couture

IT'S NIGHTLIFE: The Dubliner

IT'S FINE DINING: ZED 451



IT'S CASUAL CAFES: Saquella Cafe

IT'S NEW:
Racks Eatery + Tavern Debuts

IT'S SPECIALTY SHOPPING:
Genius Jones

IT'S WORLD-CLASS CULTURE:
Boca Raton Museum of Art



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE
VIA BANNER INITIATIVE ON HIGH TRAFFIC STREETS

Need photos of banners lined up



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE VIA BRANDED ADS

Mizner’s Dream



DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA COMMUNITY & MEDIA RELATIONS

APA Designation Of Plaza Real As
Top 10 Great Public Spaces In America



DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA EVENTS

RACK BROCHURE FLYER



DESTINATION BRANDING AND AD COUNSEL
DESTINATION MARKETING VIA EVENTS

SUN-SENTINEL

DOLPHINS DIGEST SHOWTIME AD FLYER



DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA SPECIAL EVENTS & PROMOTIONS

IN-STADIUM

www.dolphins.com BANNER ADS



http://www.dolphins.com/�

DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA BRANDED ATTIRE




DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA COMMUNITY SUPPORTERS

“WE SUPPORT” ICON

*Email Signature Postings

* Partner Websites

e Organizations and Businesses
Brochures and Ads

L etterhead

* Flyers

*Window Clings



DESTINATION BRANDING AND AD COUNSEL

DESTINATION MARKETING VIA SMART PHONE USER APPS
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CUSTOMIZED

BAR CODE

e Email Signatures
e Ads

* Brochures

* Partner Websites
e Letterhead

* Window Clings

Ads

Window Cling

Collateral



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE: www.downtownboca.org

Insert home page



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE: www.downtownboca.org



DESTINATION BRANDING AND AD COUNSEL

CREATING/DEFINING A SENSE OF PLACE: www.downtownboca.org



COMMUNITY RELATIONS

DESTINATION MARKETING VIA PARTNERSHIPS

* Business Development Board of Palm Beach County

* Economic Council of Palm Beach County

*Palm Beach County Conventions & Visitors Bureau and Other Tourism Agencies
* Boca Raton Chamber of Commerce

e Cultural Consortium and Palm Beach Cultural Council

* Travel Partners (Hotels)

* Realtors (Commercial and Residential)

* Media Marketing Programs: Destination Co-ops



COMMUNITY RELATIONS

DESTINATION MARKETING VIA ENGAGEMENT OF DOWNTOWN BOCA STAKEHOLDERS

Festival of the Arts BOCA

Boca Raton Museum of Art

Boca Bacchanal “Grand Tasting”
Mizner Park Amphitheater & MPCAC
Downtown Boca Film Festival

Royal Palm Place

Mizner Park

Downtown Promenade

HOW TO GET INVOLVED!



COMMUNITY RELATIONS

DESTINATION MARKETING VIA EVENTS, COMMUNITY RELATIONS & MEDIA RELATIONS

Grand Opening of The Downtown Boca Promenade

To Showcase Downtown Boca Assets, New Connectivity & Related Benefits:
e In Early Fall —-One Day (Saturday); Two Evenings

* Nonprofit Education & Fundraising Program: Art In Public Places

 Early Morning Kick-off Event

* Daytime Activities (coordinate with cultural organizations, fitness and sports,
music, exhibition)

e Evening Activities (music, bands, entertainment, exhibitions, culinary fare)

* Chances To Win



MEDIA RELATIONS

DESTINATION MARKETING VIA MEDIA RELATIONS

Media (print, broadcast, online, social)
* Diversified media database for variety of beats

* APA Designation Of Plaza Real
As Top 10 Great Public Spaces In America

*Mizner Park-20t™ Anniversary

* Media Site Tours
(need breakfast, lunch and dinner hosts, events tickets)

* News Kit
e Quarterly Tip Sheet

* Hot Tips Response



MEDIA RELATIONS

DESTINATION MARKETING VIA MEDIA RELATIONS

Media (print, broadcast, online, social)

* Journalist Query Alerts

*Tourism Initiatives

* Business Development Initiative Collaboration

* Online Media Distributions and Postings

* Feature Pitches

* Destination Placements: fashion shoots, dining, etc.
* News Wires

*News Sharing



MEDIA RELATIONS

DESTINATION MARKETING VIA MEDIA RELATIONS

Downtown Boca News Bureau



MEDIA RELATIONS

CREATING/DEFINING A SENSE OF PLACE VIA BANNER INITIATIVE

Parking meters on hold; banners go up downtown
Marci Shatzman mshatzman@tribune.com
12:52 p.m. EST, February 15, 2011
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Topics
Road Transporiation Parking meter reprieve

Transportation N
If you've been dreading parking meters on your favorite curb by the

Intracoastal Waterway beach orin Mizner Park, there's been a reprieve. They won't start
See more topics = showing up until at least April.

The city and its vendor are looking into more solar-powered meters

and technology that can use smart phones if people setup an

account, according to Assistant city Manager Mike Woika. Having

maore solar-powered meters installed will cost the city another
$25,000, and the money is there for that expenditure, he said.

There was also ajurisdiction problem. The three-block stretch east of the Initracoastal Waterway bridge on East
Palmetto Park Road belongs to the county, Woika said. Mow the city will take over that stretch, and the county
has agreed to relinquish ownership. No money will change hands, he said. Spanish River Boulevard is a state
road and the city has had to deal with that, too, he added

Watch this now! Undercover druq sting caught on camera in Dania Beach

Meter installation was supposed to start back in October, after the city voted last spring to change its parking
laws to allow for paid parking spaces, and the resulting tickets and fines for violations.

Some 387 paid spaces are planned, including some along curbs in Mizner Park to solve the problem of long-
term parkers tying up spaces. The garages will still be free

Another 93 metered spaces will go in the parking lot across from Red Reef Park, except for golfers; 32 east of
the Intracoastal Waterway on Spanish River Boulevard; 77 on East Palmetto Park Road, and 20 in the parking lot
on Second Street and Federal Highway. Parkers will feed a meter thatis centrally located; there won't be a meter
atevery spot.

Banners up downtown

Some 92 colorful banners declaring Boca a happening’ place have gone up downtown. They're mostvisible on
Federal Highway, where they ring Mizner Park, and on the east side Royal Palm Place.

The actual logo is Downtown Boca with the tagline: Its Happening! Alternating banners pair the phrase with
themed taglines, Its Business!, Its Families!, Its Shopping!, Its Community, Its Dining, Its Histaric!, Its Living!,
Its Nightlife!, and It's Parks & Recrealion! A grouping of banners reading Its Happening! At Mizner Park and Its
Happening! At Royal Palm Place are posted at those locales

The banners begin at Camino Real and include pole locations on Fedaral Highway, Dixis Highway, Palmetto
Park Road, Northeast Boca Raton Boulevard and Southeast Mizner Boulevard,

They're part of the city's downtown marketing plan thatincludes special events and a website to help create a
sense of place, and bring shoppers and diners to the shops and restaurants

Check it out: "American Greed' will feature Scott Rothstein next week




SPECIAL EVENTS COUNSEL
DESTINATION MARKETING VIA SPECIAL EVENTS & ONLINE MEDIA



MEDIA RELATIONS

DESTINATION MARKETING: Dolphins Partnership Media Campaign Delivered



MEDIA RELATIONS

DESTINATION MARKETING: VIA SPECIAL EVENTS : Dolphins Away Game Coverage



MEDIA RELATIONS

DESTINATION MARKETING VIA SPECIAL EVENTS & YOU TUBE



SPECIAL EVENTS COUNSEL

DESTINATION MARKETING VIA SPECIAL EVENTS



SPECIAL EVENTS COUNSEL

DESTINATION MARKETING VIA SPECIAL EVENTS & CROSS-PROMOTION CAMPAIGN

 www.dolphins.com home page posting of news release @ 738,863 unique
visitors each month= 2,955,452 x 2 months= 5,910,904+ unique visitors

 www.dolphins.com banner ad -all pages, from pep rally to October 17th=
5,910,904+ potential viewers

* Facebook posting @ 265,000 x 4 events=1,060,000

*Dolphin Digest full page ad distributed to 53,000 ticketholders x 3 issues-
August, September, October= 159,000 x 2.5 per household=397,500+ impressions

* Jumbotron feature Downtown Boca Oct. 17t Event at home game-75,000
e Stadium Vision featured-75,000

* Eblasts to ticket holders 178,500 x 4 events=714,000+ impressions


http://www.dolphins.com=738,863/�
http://www.dolphins.com=738,863/�
http://www.dolphins.com=738,863/�
http://www.dolphins.com/�

REACHING AUDIENCES IN AND BEYOND BOCA

DESTINATION MARKETING VIA SPECIAL EVENTS BY OUTSIDE PROMOTERS

First Annual Boca Raton Food & Wine Festival-October 10th
Camino Real

Wyland Living Green Fair-November 6-7, 2010
Mizner Park and Royal Palm Place
» Total Media Impressions: 269 million
* E-Newsletter Distribution: 33,890 hits
* Release Wire: Wyland on Orange Carpet
* Disney Concert Echo

Concerts at the Mizner Park Amphitheater
Mizner Park

Jazz Series
Royal Palm Place



SPECIAL EVENTS COUNSEL
DESTINATION MARKETING VIA EVENTS HOSTED BY OUTSIDE ENTITIES

Producer Featured Concerts at the Mizner Park Amphitheater

City Concerts & Events: Youth Arts Concerts, Cinema in the Park

Arts Festivals & Exhibitions: Boca Raton Art Museum, Royal Palm Place
Festival of the Arts BOCA

Downtown Boca Film Festival

Boca Bacchanal “Grand Tastings” Event

Jazz Series-Royal Palm Place

Promenade “Showcase” Celebration Event

Media Produced Events (WRMF No Snow Ball)



CRITICAL BRANDING & CONNECTIVITY NEEDS

Facility Rental Venue Kit

e Rack Brochures

* Expanded Brochures-Business and See & Do
* VIDEOS-Business and Lifestyle

* An Official Downtown Boca Guide

e Trade Show Booth

* PowerPoint Presentation Template

* “Promotions” Inventory

* More Downtown Stakeholder Participation



Downtown Boca

NEWS BUREAU

How You Can Help:

*Provide gift certificates or event tickets

*Host breakfast, lunch, dinner or cocktails for qualified media

*Provide tours as needed

*Provide brochures, fact sheets, etc. for media kit inclusion

*Provide hotel package rate programs, perhaps in co-op with events, cultural
programming, holiday

*Fill out fact sheet forms; tell us what makes you special

*Send regular updates on programs; need narrative and image with three-week lead time
*Provide info Downtown Deals, need three-week lead time and note expiration date
*Provide venue rental info and tours

*Send Downtown Boca News Bureau hot news tips about your business



Downtown Boca

PROMENADE CELEBRATION

How You Can Help:

eSign up to chair or be on a planning committee

e\/olunteer at event and encourage employees to join you
eBecome an event sponsor

eHost an area of activity

eBecome a vendor

eDisplay event posters/flyers

eDistribute marketing materials at your store, office or branch
eShare the news and opportunities with customers, friends and colleagues
(email, website, Facebook, Twitter)

Become a year ‘round Downtown Ambassador



"

DOWNTOWN
BOCA

It’s H appening!
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